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VISION & VALUES

Accelerating opportunities in Idaho.

Investing time, energy, and resources into:  
Limitless Learning, Innovative Leaders, and Stronger Communities.

Family Engagement		  Opportunity

Integrity				    Innovation

Leadership				   Results
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Roger Quarles
Executive Director
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Recognizing that exceptional individuals are the cornerstone of effective organizations, 
our 2024 giving strategy centered on investing in and empowering innovative leaders 
who are working to create lasting change within their communities. 

With the J.A. and Kathryn Albertson Family Foundation’s grants totaling $30.2 million, we 
were able to support leaders driving transformation in the areas of learning, community, 
and recreation.

Increasing access to world-class learning opportunities continues to be part of our 
long-term vision. In 2024 we supported the development of new public charter schools 
bringing the total to 31 high-performing schools throughout Idaho, serving 13,500 
students.

Investing in the potential of Idaho and its people continues to top our vision list. By 
advancing the work of Mission43, we were able to support over 10,000 veterans in their 
quest for post-military employment, continuing education opportunities, and leadership 
development.

Whether identifying gaps in learning opportunities, looking at new technologies to 
support adaptive athletes, or cultivating the next generation of leaders, our work is 
growing and strengthening the community for accessible recreation.

We will continue to look to the talented leaders who challenge the status quo, inspire 
others to action, and demonstrate a deep understanding of the systemic issues they aim 
to address. And we will continue our legacy of championing sustainable solutions that 
create lasting positive change and accelerate opportunities for all Idahoans.

DIRECTOR’S 
PERSPECTIVE
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13,500
kids attended one of the 31 high-performing 

schools created for Idaho students

10,000
veterans and their spouses took advantage of employment, 

education, and engagement opportunities through Mission43
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1M+
parents, teachers, and key leaders accessed free education 

news and data throughout the year at Idaho Ed News  

2024 GIVING
The J.A. and Kathryn Albertson Family Foundation is committed to making 
Idaho an exemplary model for innovative learning, a world-class destination for 
accessible recreation, and the most desirable state for life after the military.  

GIVING AMOUNT 

$30,200,000

GIVING STRATEGY

INNOVATIVE LEARNING 
Idaho as an exemplary model for innovative learning.

IDAHO AFTER THE MILITARY
Idaho as the most desirable state for life after the military.

COMMUNITY AND RECREATION
Idaho as a destination for accessible world-class recreation.
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S FEATURED INITIATIVES
BLUUM

CHALLENGED ATHLETES FOUNDATION

COLLEGE OF WESTERN IDAHO

IDAHO ED NEWS

IDAHO OUTDOOR FIELDHOUSE

MISSION43

SUMMIT HYPERBARICS AND WELLNESS

TEACH FOR AMERICA
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OVER

$877.5 Million 
 GIVEN

To view the complete 2024  
Charitable Giving List scan this QR code >

https://www.jkaf.org/2022-year-in-giving-review/
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CAF Idaho hosted the largest Mountain Bike Clinic in 
the country, uniting athletes and innovators for an 
incredible weekend of recreation and community. 
In collaboration with Noel Joyce, participants 
worked together to design and build an open-source 
adaptive mountain bike. This innovative project 
allows individuals to access design files, create their 
own parts, and customize the bike to fit their unique 
needs—all at a more affordable cost. By empowering 
people to ride and learn from one another, the 
Challenged Athletes Foundation is redefining 
accessible recreation in Idaho.

Mission43 has become a life-changing force 
for veterans and military spouses across Idaho. 
Mission43 has helped them find purpose, 
connection, and opportunity—whether through 
career advancement, transformative events, or the 
prestigious Leaders Fellowship Program. With over 
10,000 members statewide, Mission43 continues 
to create a community where shared experiences 
lead to growth, belonging, and lifelong friendships. 
Together, they are making Idaho the most 
desirable state for life after the military.
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BREAKING BARRIERS AND ADVANCING ACCESSIBLE 
MOUNTAIN BIKING IN IDAHO 

BUILDING COMMUNITY AND TRANSFORMING 
LIVES FOR IDAHO’S MILITARY FAMILIES

Bluum is leading the way in recruiting talented 
school leaders and supporting Idaho schools 
to create life-changing opportunities for kids 
and families across the state. With 31 schools 
serving over 13,000 students, these leaders are 
transforming education through their passion,  
vision, and dedication. By fostering schools where 
children can thrive and families feel supported, they 
are making a lasting difference and positioning 
Idaho as a model for quality education.

LEADERS AND EDUCATORS TRANSFORMING 
IDAHO’S FUTURE

https://www.youtube.com/watch?v=3ap9i4AQ0Hw
https://www.youtube.com/watch?v=vJDH8z1Uc5Q
https://www.youtube.com/watch?v=3sScBbGbtxo
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Brian Naeve
Vice President

Brady Panatopoulos
Chief Executive  
Officer

J.B. “Joe” Scott
Founding Chairman,
Director

Jamie Jo Scott
Board Chair

Brian Scott
Director

Roger Quarles
Executive Director

Tiffany Trader
Director of Employee 
Experience

Sean Harris
IT Director

Dan Nelson
Program Officer

Stacia Albiston
Communications Officer

Julia Fishman
Program Coordinator

Jodi LaBrie
Tax Director

Sam Fleetwood
Controller

Melissa Merritt
Grants Coordinator

Anna Woodring
Program Coordinator

Hillary Betz
Program Officer

Alison Garrow
Program Coordinator

Travis Ralstad
Facilities and Campus 
Manager

Aaron Knight
Project Coordinator

Brad Blair
Program Coordinator

Chad Rohr
Program Coordinator

Mimi Fahnstrom
Project Coordinator 
and Executive  
Assistant

CJ Brown
Creator of First 
Impressions

Lulu Garcia
Creator of First  
Impressions

Amanda Knight
Program Coordinator

Bella Castro
Marketing Specialist




